
APPENDICES 1 – 5: Organ Donation Report 
 
Appendix 1 – Definitions 
 
Organ Donation 
 
Organ and tissue donation is the gift of an organ (e.g. heart, lungs or kidneys) or soft tissue 
such as corneas (the transparent front part of your eye) when you die to help someone who 
needs a transplant. People who need organs and/or tissue replacement go on transplant 
lists to wait for a suitable donor to become available. 
 
An example of an ‘opt-in’ system 
 
The current policy in England is ‘opt-in’; this means that people must sign up to the organ 
and tissue donation register, specifying which organs and/or tissues they are willing to 
donate after they die. 
 

• You can join the organ and tissue donation list regardless of your age or health. 

• You can choose to donate only specific organs. 

• Your family can still choose to override your request (and if you are under 18 your parents 
need to agree to your wishes). 

• If you are not signed up to the register, your family can still choose to donate your organs 
and/or tissues if they believe this is what you would have wished. 

 
An example of an ‘opt-out’ system 
 
The ‘opt-out’ policy means that everyone is automatically considered to be a potential donor. 
An example* option of an ‘opt-out’ policy would be: 
 

• If you do not wish to donate your organs you would need to register a decision not to be 
a donor. 

• If you do not register a decision it will be assumed that you are happy to donate your 
organs after you die. 

• You can choose to donate only specific organs. 

• You can appoint a representative to make a decision about consent on your behalf. 

• If you lack capacity to understand the policy, a representative will make a decision upon 
your behalf. 

• This is a ‘soft’ opt-out system as the family can still refuse the donation on the individual’s 
behalf if they believe that they did not want to be a donor. 
 

*This example of an opt-out system is based on the system to commence in Wales from 
December 2015. 
  



 
Appendix 2 – Distribution Channels and Promotion 
 
Distribution 
 
Paper copies 
Paper copies of the survey were distributed through the following channels:  
 

• GP surgeries 

• Libraries 

• Patient Participation Groups  

• Children’s Centres  

• Customer contact points  

• Leisure Centres  

• Councillors  

• Supermarkets in Shrewsbury 
 
The paper survey was also available by request. 
 
 
Online survey 
 
The online survey was promoted through the following channels:  
 

• Shrewsbury and Telford Hospital 

• Robert Jones and Agnes Hunt Orthopaedic Hospital  

• Shropshire Council (intranet and newsroom article)  

• Shropshire Council Members  

• Shropshire Council Adult Services  

• Shropshire Council’s social media 

• Shropshire CCG  

• Shropshire Community Health Trust  

• Healthwatch 

• Shropshire VCSA 

• GP surgeries 

• Shropshire Libraries 

• Shropshire PPGs 

• Children’s Centres 

• Leisure Centres 

• Shrewsbury Town Football Club  

• Shropshire Learning Gateway  

• Various Shrewsbury businesses  

• Shropshire Silver – Emergency Planning group 

• Shropshire Young Farmers 

• Shropshire and Shrewsbury Women’s Institute  

• Kinlet Women’s Institute  

• Shropshire Youth Support Services (YSS)  

• Barnabas Community Church  

• Shropshire Family Information Service  

• Tesco Shrewsbury  

• Asda Shrewsbury 

• Youth Parliament 

• Shropshire Youth Association 



• Shropshire Health Champions 

• Shrewsbury and Shropshire Chamber of Commerce  

• Federation of small businesses  

• BBC Radio Shropshire 
 
 
Promotion 
  
Whilst the survey was live, a number of press releases were issued to promote the research 
and to encourage people to discuss the topics of organ donation and how to keep healthy 
(reducing their likelihood of requiring donation). Local newspapers published stories 
encouraging their readership to participate and BBC Radio Shropshire aired three interviews 
in relation to the research.  Three press releases and a blog were circulated via Shropshire 
Council Newsroom, receiving a total of 230 hits.  
Social media was effectively harnessed to promote the survey. Existing Shropshire Council 
Twitter accounts were utilised to increase reach.  
49 surveys were completed outside a major local supermarket in Shrewsbury. Completing 
surveys with individuals face-to-face allowed respondents the opportunity to clarify the 
research objectives. It also incited discussion of organ donation amongst family members. 
 
  



 
Appendix 3 – Survey Questions 
 
Questions from Shropshire’s Organ and Tissue Donation survey 2014 
 
Question 1. Your gender: 
Male 
Female 
Prefer not to say 
 
Question 2. Your age:  
Under 16 45-54 
16-24  55-64 
25-34  65 or over  
35-44  Prefer not to say 
 
Question 3. Please provide the first half of your postcode: 
List of Shropshire Council postcodes 
I live outside the authority area 
 
Question 4. After reading the background information which explains the project and the 
difference between the policies, are you in favour of: 
 

A. An opt-in policy 
B. An opt-in policy if certain measures are in place (please indicate these measures) 
C. An opt-out policy 
D. An opt-out policy if certain measures are in place (please indicate these measures) 

 
Question 5.Where would you like to find out more information about organ and tissue 
donation? 
 
Speaking to friends/family 
Speaking to a doctor 
Speaking to a nurse 
Speaking to another healthcare professional (please specify) 
Researching on the internet 
Information leaflets in pharmacies, GP practices, dentist surgeries etc. 
Other (please specify) 
 
Question 6. Where did you hear about this research? 
Shropshire Council website   Through my employer 
Word of mouth     Local newspaper 
GP practice     Radio 
Shrewsbury and Telford Hospital Trust  Social media 
Robert Jones and Agnes Hunt Hospital  Other (please specify) 
 
Question 7. Further comments 
 
  



 
Appendix 4 – Word Cloud using themes from qualitative responses 
 

 
  



 
Appendix 5 – Organ Donation Developments in Wales 
 
As of December 2015, Wales will be moving to a soft ‘opt-out’ system. From the 1st 
December 2015 residents who do not wish to be on the organ donation register must 
register a decision to opt-out. This change in policy is as a result of the Human Transplant 
(Wales) Act 2013.  Consent will be assumed for those who do not register a decision to ‘opt-
out’. For more information please see www.organdonationwales.org.  
 
Prior to the passing of this legislation, in 2009 Wales carried out a consultation to understand 
residents’ views in regard to ‘opt-in’ or ‘opt-out’ for organ donation. They received 664 
responses to this consultation with 81% of respondents in favour of a change to legislation. 
Another consultation was then held in 2012 to consult stakeholders and members of the 
public on the draft bill. The consultation involved a number of events held across the country.  
Wales received 2,891 responses to this consultation. The majority, (2,601), were received as 
a result of a campaign by the Society for the Protection of the Unborn Child (SPUC). SPUC 
distributed leaflets and letters amongst religious communities across Wales.    
An implementation project team has been established to continue communication with the 
public around the policy change. E-bulletins are released on a bi-weekly basis. For more 
information, please contact the Wales Organ and Tissue Donation Legislation Project Team.  

 


